Fundamental to Span’s
concept of New Ash
Green was that it should
be as far as possible a
self-sufficient
community. Thus the
village centre with shops
and community services
was begun with the
earliest houses.

Now that confidence has
returned to the village,
the wisdom of this
decision is apparent.
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New Ash Green
village centre

At New Ash Green, Kent
for Span Kent Ltd

by Eric Lyons,
Cunningham & Partners,
Eric Lyons and

Ivor Cunningham,
partners-in-charge,
Warner Baxter, job
architect.

1 Strategic footpath system
is planned to connect all
neighbourhoods to village
centre by direct routes.

2 Model of complete centre
except for village hall
planned to dominate South
Square in stage 2: a plan
view with present two
pedestrian access points
indicated; b northward view
up shopping street with
stage 2 in foreground.
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Architect’s

account
by Eric Lyons

New Ash Green village was planned for 5000 to 6000 people
but it was assumed that the centre might in fact serve a much
larger population. We thought that the place could become a
kind of ‘out-of-town’ shopping centre because there is very
little good shopping for miles around. So we set out to achieve
a wide range of good quality shops.

I wanted the centre to be something other than the usual
commercial ghetto and above all, I wanted it to be a part of
the housing ‘texture’. My ideal day-to-day shopping environ-
ment is where the shops reflect the growth of a place and are
in converted houses, not in special commercial buildings.
Fortunately Span didn’t go to any of those great firms of
valuers with their commercial ‘experts’, otherwise we would
have finished up looking like—well, you name your own new
shopping horror, they’re all more or less the same. Not that
one should blame the valuers entirely; they really are a
product of our wonderful Planning Machine and they go
together to create our palaces of commercial culture. (I can’t
remember the name of that new town with its great multi-
level, all purpose, totalitarian commercial temple to which the
inhabitants trudge from their subsidised, minimum-standard
houses.)

We designed seven or eight different master plans for the
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village and each one embodied a different solution for the
shopping centre. We wanted to keep building costs down so
that shop rentals might be set at a reasonable level to encourage
the right kind of retailers, so we sought to solve the funda-
mental service problem without recourse to underground
access or any extravagant engineering. Finally, we placed the
centre off the existing road that bisects the village site A, so
that outsiders in cars or buses could see the place and park
their vehicles easily, and we established the basic plan,
consisting of a pedestrian lane running from east to west,
with a vehicle arrival ‘square’ at each end, and car parks to
the south C.

The centre was designed to be built in phases and what has
been built is about two-thirds of the whole. It was intended to
build a pub at the western end (related to the North Square)
and at the other end was the community centre which was
to be the most marvellous place with a multitude of uses






